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THE Experience 
is Everything
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Saks Fifth Avenue has recently 
celebrated its 10th year in Bahrain. 
What do you think is the reason 
behind its long-term success in the 
Kingdom?

Saks Fifth Avenue has a very long and rich 
heritage that we are proud of and continuously 
follow its footsteps in always introducing the 
best to the market as well as creating a lasting 
experience with our guests. Saks is the only 
department store in Bahrain that carries such 
a wide variety of luxury brands under one roof, 
it’s a destination of fashion in the island. Our 
associates act as personal shoppers to each one 
of our guests by always updating them with our 
latest collections or helping them select what’s 
best for them depending on their interests or 
occasions. We Do not take anything for granted 
and appreciate every single client and visitor to 
our store as we had to work very hard to gain 
and retain their trust. Our customers are well 
aware of the latest trends and are always looking 
for the best in the market and that’s what we are 

Saks Fifth Avenue Bahrain Senior Division 
Manager, Mark Asfahani reveals how their 

life-long motto shaped the brand’s  
decade-long success in the Kingdom.

here to offer. Bahrain has been an amazing place 
to start this venture and the generosity and worm 
attitude of its residents makes the experience 
such a pleasant one. 

Are there any new brands you’re 
planning to include under the Saks 
umbrella soon?

We are always updating our offer and 
introducing the latest trends and the hottest 
brands globally. We recently added Valentino, 
Pleats Please, and Givenchy as a shop in shop 
concept. We added Off White to name a few and 
will continue to update and add new brands to 
our matrix.

What qualities does Saks look for 
in a brand before including it in its 
department stores?

We ask ourselves: does the brand match 
with Saks core values and principles? What are 
the brand’s unique features and what makes it 
different and more attractive than others? Does 
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Natural landscapes are a 
recurring theme in Shilov’s art 
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Alexander Alexandrovich Shilov 
with HM King Hamad bin Isa Al 
Khalifa, King of Bahrain
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it work well with our customers and our market? 
It’s brand credibility and flexibility and consistency 
and ultimately brand performance. But with that 
said, we have taken and supported new local 
designers who have created special brands and 
those are dear to our hearts as we see them 
evolve and develop season after season.

How would you describe the profile 
of a Saks Fifth Avenue customer?

Very trendy, always aware of what’s new, 
and looking for the best and most. We have 
introduced contemporary brands to our cool and 
trendy clients and designer pieces to the exclusive 
taste who appreciate the fine art of luxury 
fashion.

The world is now embracing the 
internet culture. Does Saks have any 
plans to focus more on the online 
shopping aspect?

Yes, we are already present on social media 
and have a sturdy base of followers and will 
continue to strengthen our online presence.

05How would you describe Saks’ 
positioning in the worldwide 
market? What sets it apart?

Saks is one of the most famous high-end 
department stores in the world. It’s well known 
for the luxurious personalized experience you 
can always have in any of our stores worldwide. 
It’s one of the first fashion destinations that has 
many of the best brands in the world all under 
one roof and delivering the best services to 
our guests. What sets us apart is our passion 
and strong belief in what we are offering and 
doing. Our guest experience is our goal and we 
always strive not to meet but to exceed their 
expectations.

Being part of the luxury retail 
sector, does Saks fare better in 
the face of worldwide economic 
challenges? Or is it still affected by 
unstable conditions?

The socio-economic conditions and the shift in 
consumer shopping habits has affected everybody 
in the retail industry. However, we are still 

standing strong due to our great understanding 
and our knowledge of our market and clients’ 
needs by insuring a personalized service is 
offered. Our flexibility in changing and adapting 
to the current situation made us quite resilient, 
and the team which joined me in 2008 still come 
to work every day with the same energy levels 
and a passionate attitude.

What strategy will Saks be using as 
it moves forward? Are there new 
directions or projects we should 
expect?

Saks is always moving forward. Our strategy 
will always be about expanding our offer and 
adding more brands, plus continuing to live by 
our motto ‘the experience is everything’. This 
means that we need to be more agile, connected, 
and engaging with our clients more than ever. It 
also means developing our own people to better 
serve and give the ‘wow’ experience that our 
clients have come to expect from us.
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